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Information Banking 



Courtesy Account 



D«fInhion: 
A Cree acounl that consumers 
get as a counesy lor being a 
customer. Certain servies that 
cxamo wrth it are aalso gratis. 



CharactQrfzed by: 

Small amoLmt of cJaia 
RdlaiJvery static 
indofroKe storage time 



Examptas: 
Namfi, Atidross. PtK>ne. 
Social Secuftty #, 
and other commonfy asked for 
informalioo on forrns. 
aF>plicaCions. etc. 



S«rvIco Examplos: 

Aulomalod form filling 
Safe Shopping 
GcnoraJ E-Corpmcrco 



Service Account 



C>«fli\tfon: 
A oonsumor payed tor accotmL 
■Riey pay for long lemrt. 
guarantaad saf« storage: and 
external access by aat^^o^izod 
peopte (Dr*s, Accntnrs, etc) 



Characterize by: 

Large amount of data 
Dynamic 

Stored over long periods of 
time 



Examples: 

Blllir^ history, payment hisiofy. 
k>ar\5. real estate holdings, 
stock, bortd, furxJ hokfigns. 
medical records, home web 
pa9es. etc 



Service Exampttfi.: 

Bill presentment / ^aymfiH 
Relatk>nship managemenl 
Anywt>ere. Anytime access 
Guarantood data sale 
Tax preparation 
Emergency information focal 
point 



Interest Bearing Account 



Definition: 
In return for making certain 
personal types of information 
available, the consumer is 
payed a portion of the receipts 
of selling thai data- No names 
nor address are ever revealed. 



Charactertred by: 

Demographk; data 
Users interests 
User profiles 
User agents 



Examples: 
Age. geographic k>cat»n 
race, refigkxi, professksnal 
interests. hot>by interests. 
Irequent purchase categories. 
Bxptict requests for information, 
explicit requests for bkx:tong 
categories of informaikDn 



Service Examples: 

Solkrited Agent searchs 
Pay to contact unsoiicKed 
offers 

Market Research 

Electronic Census 

Profile oriented special offers 



Free to Consumer 



Consumer pays 



Consumer gets $$ 
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